
Muthoot FinCorp, the marquee brand under the Muthoot Pappachan Group, 
partnered with the Royal Challengers Bangalore. The objective was to 
position itself as the foremost brand within the category, focused on 
enhancing its digital community and reach. 

SPORT MARKETING STRATEGY | April 2021 – June 2022



LEVERAGING RCB

Ideated and executed multiple brand campaigns at the back of sport, 
while also curating content, keeping the brand and product at the core



Across 250+ unique pieces of content 
with minimal investment in promotions:

• 30% increase in in-bound business 
queries

• ~12% increase in CTA clicks (email, call 
and website buttons)

• Increased cumulative community size 
by 6.4%

• Impressions: 5mn.+

• Engagement Rate on product posts ≥ 
2%

KEY HIGHLIGHTS


